
 
 

ACCREDITATION RULES AND CONDITIONS 
 
 

Start of the accreditations:  16.04.2016 
Closing date for accreditation:  16.05.2016 
 

A – PRESS 
The accreditation is limited to 3 representatives per editor’s office. Only one photographer per editor’s 
office may be accredited of this number. The publication must be in public circulation and saleable to the 
public. Publications of autoclubs and companies (competitors) with internal circulation and advertising 
agencies cannot be accredited as media!  
The editor’s office is obliged to send documents mentioned below which are essential part of the 
accreditation.  
1. Completely filled accreditation form (for each individual applicant) signed by the published or editor-in-
chief of the publication. 
2. Copy of official journalist’s pass (international press pass, Syndicate of Journalists, Club or Motorsport 
Journalists etc.) of the concrete applicants for accreditation (it is necessary to evidence the original 
journalists pass during accreditation). 
3. Copy of published articles on rally (or other motorist events). 
4. Information about the publication (frequence, range, regional circuit etc.). 
Accreditation of journalists is limited by obligation of wearing the journalist’s pass labelled PRESS. 
 

B – RADIO, TV, VIDEO, PHOTOGRAPHERS AND ELECTRONIC MEDIA 
Granting accreditations for radio, TV, video studios and other electronic media (Internet) are fully in 
competence of the organizer and the press relations officer. 
The editor’s office is obliged to send documents mentioned below which will be essential part of the 
accreditation application.  
1. Completely filled accreditation form (for each individual applicant) signed by the published or editor-in-
chief of the publication (max. number of persons in the crew – five). 
2.  Copy of official journalist’s pass (international pass, Syndicate of Journalists, Club os Motosport Journa-
lists etc.) of the concrete applicants for accreditation (it is neccessary to evidence the original journalists 
pass during accreditation). 
3.  Brief description of the medium, company (frequence, activities, range etc.) 
4.  Photographers will evidence at least 5 published photos of motor sport from 2015 or 2016. 
Accreditation of TV/PHOTO is limited by obligation of taking as well as wearing the journalist’s vest labelled 
TV/PHOTO. 
 

Private (commercial) video studios have to place logos of SAMŠ and Organizer into their recording and will 
supply the organizers with 4 pieces of videotapes (or DVD’s) for free within a month after the event. 
Accreditation of video studios is limited to five representatives! 
Internet websites are obliged to attach the official logo of the event to each of the releases. 
Granting and/or rejecting accreditation is fully in hands of the organizer of the event (Press Officer) and it is 
also limited by number of accredited representatives to a size of the press centre and by warantee of their 
safety at the track of the competition. 
Photographers and cameramen from TV and video crews will obtain special waistcoats marked “PHOTO/TV” 
after leaving a deposit of 25 € during accreditation. 
 

Notice! All accredited media representatives have to be over 18 years (it has to be proven during 
accreditation on demand). 
 

The accreditation application form should be sent to the addresses described in the event´s accreditation 
form. After receiving of your accreditation we will send you information about receipt or refusal by e-mail. 
 

Accredited media representative takes part on MORIS CUP Jahodná 2016:  
- Participate at their own risk and peril 
- They are not considered for marshal or organizer, and therefore they are not covered by the insurance 
policy concluded by organizer (SAMS) with commercial insurance. 
The organizer is not responsible for any damage and injury of the accredited media representatives which 
may arise during their participation on the event.    
 
Please, note the restrictions on movement during the race. They are described in detail in the Media 
book issued by the organizer. 


